
Digital Marketing 
for Nonprofits: 
Online Advertising  



Essential Online Tools

ÅEmail

ÅSocial Media

ÅOnline Advertising



Social Media Impact

The success of a social media campaign can be measured with 
the use of different metrics. 

These include a number of friends, followers and/or 
subscribers. 
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Example #2: Facebook 
Followers of Oxfam UK 
& Oxfam USA



Social Media Impact

ÅƳŜǘǊƛŎǎ ƻŦ ǇƻǎǘǎΩΥ 
likes/shares and 
comments/reactions to 
their content 

ÅTwitter likes/shares

LinkedIn likes/shares  

Facebook reactions



Social Media Impact

amount of clicks through 
posts to your pages and views

references in media.



The Charity Social 100 Index (UK)

In this Index, charities are assessed depending on their 
strength of income, strength of brand and social 
performance across social networks such as Facebook, 
Twitter, LinkedIn and YouTube and general social media. 
behavior. 



Online Advertising

Online advertising does not only include email and social 

media marketing, but also various other types of display 
advertisement, such as banner ads. Technology allows to 
ǘŀǊƎŜǘ ŀŘǎ ƻƴ ǳǎŜǊǎΩ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎ ŀƴŘ ƻƴƭƛƴŜ ōŜƘŀǾƛƻǊΦ

Online advertisement is not for free. However Facebook, 
Google Search and Twitter ads are relatively affordable. 





MSF Personal Fundraising tools



Ethical DebateΧǉǳŜǎǘƛƻƴ ƻŦ άǇƻǾŜǊǘȅ ǇƻǊƴέΣ ƛΦŜΦΣ ǘƘŜ ŎƻƴǘǊƻǾŜǊǎȅ ƻŦ 
exploiting multimedia content & personal stories that exhibit extreme 

suffering, so to increase support with total disregard to the dignity of those 
suffering 

Source: https://lindaraftree.com/2013/06/26/when-fundraising-harms-
dignity/



Blogging

ʆhe low-cost nature of blogging makes it ideal for 
nonprofits. Less static and formal than websites, blogs are a 
great way to express your points of view and promote 
public debate. The lengthier format -when compared to 
other types of social media- allows you to go in more 
depth. 



Benefits of Blogging

Through operating a blog you can:
ÅShare your story; give emphasis on the strong points of your 
activities. 

ÅShare content; blogging is about setting the view/idea/news 
and allowing them to be referenced and go viral. 

ÅShow your impact; in a blog, there is space to go into more 
detail about what you do ςthose qualitative points that are 
not easy to be shared with in the small space of other social 
media.



Successful Blogging

ÅPosts need to show an existing need and how your 
nonprofit is meeting it. This should be done in an engaging 
way.

ÅUse relevant and useful Information. 

ÅThe blog needs to look, feel and sound somewhat similar 
from post to post. There needs to be coherence.  

Å! ƪŜȅ ŎƻƳǇƻƴŜƴǘ ƻŦ ȅƻǳǊ ōƭƻƎΩǎ ǎǘǊŀǘŜƎȅ ǎƘƻǳƭŘ ōŜ ǘƻ 

inspire meaningful engagement.



Tips for Bloggers I
ÅGood language skills are necessary. Proofread the content 

before publishing it.  
ÅAvoid using heavy words and jargon. 
ÅMake sure to include lots of examples, pictures, videos, 

graphics. 
ÅMake sure you reply to the comments and feedbackin a 

swift and efficient manner.  
ÅInitially encourage guest posts or guest blogs in order to 

create a loyal audience.
ÅMake sure there is Regular Posting. There needs to be a 
ǊƘȅǘƘƳ ǘƻ ȅƻǳǊ ǇƻǎǘƛƴƎΣ ǿƘŜǘƘŜǊ ƛǘΩǎ ǘǿƛŎŜ ŀ ƳƻƴǘƘ ƻǊ ŦƻǳǊ 
times a week, your readers need to be able to rely on you 
for new and updated content.



Tips for Bloggers II

ÅGive time. Blogs are usually a slow-process communication 
ŎƘŀƴƴŜƭΣ ŘǳǊƛƴƎ ǿƘƛŎƘ ŀ άŦǳƴ Ŏƭǳōέ ƛǎ ŎǊŜŀǘŜŘ ŀƴŘ ǿƻǊŘ 
about the blog is spread around.

ÅCreate a call to action. This will bring more readers to the 
blog and create more opportunities to increase 
engagement.



Making your blog known

ÅInform your social circle and network about your 
ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ōƭƻƎΦ Lǘ ǎƘƻǳƭŘ ŀƭǿŀȅǎ ōŜ ŀǇǇŀǊŜƴǘ ǘƘŀǘ ȅƻǳ 
have one!

ÅTake all actions required to be present in all search engines.

ÅUse appropriate tags. This is how they will find you, if 
readers are not directly directed to you.

ÅRead and comment on other blogs, insert their links into 
your page. 



Crowdrise(https://www.crowdrise.com/) is a platform in which 
individuals may start their own personal campaigns on behalf of 

charities/causes. 

https://www.crowdrise.com/


ά{ƘƻǇǎ ǘƻ ŘƻƴŀǘŜέ ŀƴŘ ά/ƘŀǊƛǘȅ aŀƭƭǎέ
Å! ά{ƘƻǇ ǘƻ ŘƻƴŀǘŜέ ƛǎ ŀ ǿŜōǇŀƎŜ ǘƘŀǘ ƎƛǾŜǎ ǘƻ ŎƘŀǊƛǘƛŜǎ ǘƘŜ 

commission that it receives from online stores 
sent/directed to them by customers.

Å! ά/ƘŀǊƛǘȅ aŀƭƭέ ƛǎ ŀ ǿŜōǇŀƎŜ ǘƘŀǘ Ƙŀǎ ŎƻƴŎƭǳŘŜŘ 
agreements with several online stores to direct/send 
customers, and gives commission to charities.



An example of a Charity Mall: iGive.com 
(https://www.igive.com/welcome/lp16/cr64a.cfm)

https://www.igive.com/welcome/lp16/cr64a.cfm


Another Charity Mall: Goodshop
https://www.goodsearch.com/give

https://www.goodsearch.com/give


JustGive(https://www.justgive.org/) is a site in which individuals can 
choose among more than 1.8 million charities to support through 

donations, by making a payment through a credit card) 

https://www.justgive.org/


Measure !

ÅIn any marketing campaign, it is absolutely 
crucial to define your audiences and adopt 
clear mission and vision statements.



Social Media Metrics Example 1



Social Media Metrics Example 2


